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INDIA EXPECTS TO GROW AT 9 PER CENT BY 2011-12: PM

India expects to grow at 9 per cent by 2011-12, said Prime Minister Dr Manmohan Singh while addressing the G-20 Toronto Summit. He added that the fiscal deficit is expected to halve in the next three years. 

The Prime Minister told the world leaders present at the summit that the Indian Government is working to reverse the fiscal stimulus which was introduced to deal with the 2008 crisis and also put forth the ways in which India was handling the current economic situation. He added that effective fiscal and monetary stimulus has enabled the country to fight the global crisis. 

In his address at the Working Session of the Summit PM said, "After growing at 9 per cent for four years before the crisis, our economy averaged about 7 per cent growth in the last two years. We expect to grow by 8.5 per cent in 2010-11 and we hope to go back to 9 per cent by 2011-12." 

He said, "We are taking steps to reverse the fiscal stimulus we had introduced to deal with the crisis. To this end we have outlined a medium term plan to halve the fiscal deficit by 2013-14." 

He stated that the government is providing a stimulus for investment in infrastructure with focus on private-public partnership.  (June 28, 2010)

CONSUMER DURABLE INDUSTRY WITNESSES 30% GROWTH

The Indian consumer durable industry is witnessing a growth of 30 per cent owing to increase in summer sales which further lead to highest growth of 50 per cent in sales of refrigerators and air conditioners. 

According to a statement from Consumer Electronics and Appliances Manufacturers Association, (CEAMA), the last quarter also saw phenomenal sales especially of displays which include conventional flat panel displays (PDPs, LCDs and flat screen TVs). The industry also witnessed a 40 per cent growth in home appliances business. 
Mr. Y.V. Verma, President, CEAMA, said, “Consumers nowadays prefer to use devices and products in-built with smart technology and design innovations which are more advanced and make their lives  (continued on next page)
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easy and consume less time. The consumers not only focus on the functional benefits of the products but also on the aesthetics added with the product.” 

The Indian consumer durables industry has witnessed a considerable change over the last few years. Changing lifestyle, higher disposable income coupled with greater affordability, boom in the real estate and housing industry and a surge in advertising has been instrumental in bringing about a sea change in the consumer behavior pattern. 

CEAMA expects increase in sale of consumer electronics during festival season. Southern India will witness a considerable increase in sale from July onwards owing to Onam, one of the main festivals in Kerala. Also, the industry foresees the upcoming FIFA world cup as a huge opportunity to contribute to a significant rise in TV sales. With the onset of monsoon season it is predicted that demand for washing machines will also increase. 

The industry has also witnessed some interesting upcoming trends. Due to early advent of summer, March and April saw an unprecedented sale of air conditioners. Earlier, most households used to buy a single AC. Now, on an average, there are two to three air conditioners per home. 

Consumers are more aware of energy efficient appliances as they are proactively asking for star-rated refrigerators and air conditioners. The demand for LCD televisions is also huge as consumers are replacing CTVs for an LCD or LED. Rural markets and small towns have shown promising demand for durables. There are pockets of prosperity in rural India that are drivers of rural growth. (Business Standard: June 14, 2010)
PER CAPITA INCOME RISES BY 10.5%

The average income of Indians has grown by 10.5% to Rs 44,345 in 2009-10 as against Rs 40,141 in 2008-09, at the current price. 

The average income at the current price, which is also termed as per capita income, rose higher than GDP at fixed price because of inflation, which almost gets added to the economic growth rate at fixed price (2004-05 prices).  The per capita income in the latest estimate was slightly higher than Rs 43,749 calculated by the Central Statistical Organisation (CSO) in its advance estimate for 2009-10 in February. 

Per capita income at fixed price grew by 5.6% in 2009-10, which is a better way of comparison and broadly factors in inflation. Per capita income stood at Rs 33,588 in 2009-10 against Rs 31,821 in the previous financial year, according to national income data. 

Per capital income means income of each Indian, assuming national income is evenly divided among the country's population of 1.170 bn. At market price, the size of the economy rose to Rs 62,311,710 mln in 2009-10, up 11.8% from Rs 55,744,490 mln in 2009-09. At 2004-05 prices. the size of GDP stood at Rs 44,640,810 mln in 2009-10 as against Rs 41,549,730 mln in 2008-09. (The Times of India: June 01, 2010)
AUTO SALES HIGHEST EVER FOR MAY, GROWTH RATE TO MODERATE

While increased consumer spending and low finance rates have led to the highest-ever auto sales for May, the industry association has warned that the high growth rate has started moderating and will likely dip further. 

It added that the industry is optimistic, though worried that sales may come under pressure if interest rates are hiked to control inflationary pressures. 

(continued on next page)
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According to the Society of Indian Automobile Manufacturers (SIAM), overall vehicle sales grew 30 per cent in May to 1,208,851 units, and eight per cent over the previous month of April. “With the economy doing well and per capita income rising, auto sales have been the highest-ever recorded for the month. However, there is a moderation in the growth over the last 3-4 months and the net figures have been going down. 

In all segments except commercial vehicles, the growth rates have come down from February and March,” said Mr Vishnu Mathur, Director-General, SIAM. 

Passenger car sales in the month grew 30 per cent to 148,481 units, while the umbrella passenger vehicle segment posted a 35 per cent growth in sales. The rise in car sales has been attributed to the various recent launches, especially in the A2 small car segment. 

Meanwhile, two wheeler sales rose 29 per cent, with motorcycle sales increasing 26 per cent to 725,311 units, and scooter sales rising 45 per cent to 1,57,509 units. 

Commercial vehicle sales in the month rose 58 per cent, with market leader Tata Motors posting a 42 per cent growth. 

Mr Mathur said that with the monsoon expected to be good this year, commercial vehicle sales are expected to rise with the increase in freight. 

Overall exports in the month rose 50 per cent, led by commercial vehicles and three wheelers. SIAM said that exports remain a concern as the demand in Europe is yet to improve.  (The Hindu Business Line: June 10, 2010)
BIGGEST SOLAR POWER PLANT COMMISSIONED
A 3-Mw solar photovoltaic power plant, erected by the Karnataka Power Corporation Limited (KPCL), the state-owned power generating company, was dedicated to the nation at Yalesandra village in Kolar district. The plant, which uses modular crystalline technology to generate solar energy, has been set up at a cost of Rs 595 mln. 

This is the biggest solar power plant in the country today. The previous claimant to the honour was set up in West Bengal, which had only a 1 Mw capacity. 

Inaugurating the plant, Union Minister for New and Renewable Energy Mr. Farooq Abdullah said, the government was planning to add 1,000 Mw of solar energy to the national grid in the next three years as part of the Jawaharlal Nehru National Solar Mission. 

“Karnataka is a pioneer in using solar energy and the state should take steps to install solar-powered LED lamps for lighting the streets,” he said.  Mr. Abdullah also suggested that the Karnataka government should install solar water heaters in all hospitals, government offices, hostels and other institutions to reduce its dependency on conventional energy sources. 

The 3 Mw solar photo voltaic plant set up in Kolar district will provide energy to 500 pumpsets of 10 HP each and benefit about 1,000 farmers. 

The unique feature of the plant is that the power would be available to farmers during the day for their agricultural operations. The plant has already generated 3 million units in six months it has been in operation as against the annual expected generation of 4 million units. 

The KPCL has also set up similar 3 Mw solar photo voltaic plants in Belgaum and Raichur districts. While the plant in Belgaum is already operational, the Raichur unit will be commissioned next month. In the second phase, the KPCL is planning to set up 100 Mw of solar energy plants as joint ventures with the private sector. (Business Standard: June 18, 2010)
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US-BASED FIRMS ANNOUNCE SOLAR VENTURE IN INDIA

US-based solar integrator American Capital Energy, Inc (ACE) and MSM Energy, a subsidiary of MSM Industries Inc, US, have announced a solar energy joint venture for the Indian market. 

The new entity, ICE Solar, will offer photovoltaic technology-based solar engineering, procurement and construction (EPC) solutions. 

Speaking about the venture, Mr Madhav Muvvala, President, MSM Energy, said: “ICE Solar, is uniquely positioned to capitalise on this growth opportunity through MSME's significant business development efforts and American Capital Energy's considerable engineering, procurement and construction experience.” 

Mr Walter Borden, Member, Board of Directors, and Managing Director, Asia-Pacific for ACE, said the company has experienced teams with project development and execution capabilities in areas that include commercial and utility-scale installations, rooftop systems and utility-scale ground mounted projects. (The Hindu Business Line: June 10, 2010)
GUVNL SIGNS PPA’S FOR 420 MW SOLAR PROJECTS IN GUJARAT

Gujarat Urja Vikas Nigam Ltd (GUVNL), a state run apex electricity company in Gujarat, has entered into power purchase agreements (PPAs) with 28 companies for procuring 420 Mw of solar power. This move comes after the state government had allotted over 700 MW of solar power capacities to 34 national and international developers last year. 

The company had signed PPAs to the tune 275 Mw in the beginning of last month with 17 companies such as Adani group, PLG, Lanco, Moserbaer, Sunkon, Astonfield, Cargo, Azure and Zeba Solar to name a few. Adani Group company and PLG have entered into an agreement for 40 Mw each, while Moserbaer has signed PPA for 45 Mw. 

By the end of May, eleven more companies did PPAs with GUVNL for 155 Mw. The companies also include AES Solar (15 Mw), Millennium Synergy (10 Mw) and Vaa Solar (10 Mw). "All the agreements are for the period of 25 years and these projects would come up between September 2010 and December 2011," said government sources. In order to promote solar power production in the state, last year the Gujarat government had allocated solar power generation capacity of 716 Mw to as many as 34 national and international companies, which also include Lanco Solar Pvt. Ltd, Astonfield Solar Mi GmbH, Germany, Adani Power Ltd., Welspun Urja Ltd., NTPC, New Delhi, Torrent Power Ltd. and Abengoa Ltd. of Spain. 

With a view to attracting project developers to set up solar power projects in the state, Gujarat Electricity Regulatory Commission (GERC), the state power regulator, had come out with a solar power procurement tariff in January this year. The commission fixed a tariff of Rs 15 per unit for power to be purchased from solar photovoltaic generators, while it has pegged a tariff of Rs 11 per unit for solar thermal power. These tariffs are for initial 12 years and will be applicable to new solar power projects to be commissioned in the state during next two years. After 12 years, the generators will have to sell power generated from solar photovoltaic and thermal solar projects at Rs 5 and Rs 4 per unit respectively. 

It may be mentioned that many project developers have planned to establish big size power projects in Gujarat. Clinton Climate Initiative (CCI), a programme of US based William J Clinton Foundation, has signed a memorandum of understanding (MoU) with Gujarat government for setting up five solar parks in Gujarat with a cumulative power generation capacity of 3000 Mw which can be further scaled up to 5,000 MW. Adani Power and NTPC plans to set up solar power project of 100 Mw each in Gujarat, while Azure Power will put up a 15 Mw solar photovoltaic power plant. (Business Standard: June 07, 2010)
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HSAMB SIGNS AGREEMENT FOR TERMINAL MARKET COMPLEX

The Haryana State Agricultural Marketing Board (HSAMB) and Semmaris/Gressard Consultants, France, have signed a consultancy agreement to come up with terminal market complex at Gannur. 

As per a spokesman, a fruit and vegetables market of international standard would be developed over an area of 537 acres at Gannaur, at an estimated expenditure of Rs.8300 mln thus making Haryana the first State in the country to have such a market. 

Financial Commissioner and Principal Secretary, Agriculture, Mr. Roshan Lal, said the Ganaur Terminal Market Complex would be designed and developed by Semmaris/Gressard Consultants, France, and would be set up with the financial assistance of National Horticulture Mission. 

“This market would be designed to handle fruits and vegetables and other perishable items to the extent of 7.5 million tons per annum. With the execution of this market, post harvest losses which are to the extent of 40 per cent will be reduced a bare minimum” 

Modernisation and up gradation of existing markets along with the collection centre would be designed on the pattern of European markets. (Business Standard: June 18, 2010)
AUTO COS LINE UP $30 BN INVESTMENT IN 4 YEARS

Daimler, Maruti Suzuki and Mahindra & Mahindra are set to lead an estimated $30-billion investments by automakers in the next four years to meet the galloping demand in the world’s second fastest-growing market after China. 

Global auto companies facing a sedate growth in existing markets are investing to tap the growing demand in India as investment spending and the government’s social programmes raise incomes in smaller cities and rural areas too. 

These investments by automakers are set to trigger expansion of capacities by component suppliers too such as Amtek Auto and Bharat Forge. 

“The Indian automobile industry is geared up to invest up to Rs 800,000 mln in fresh capacity in the next four years,” Mr. Vishnu Mathur, Director General at the industry lobby group Society of Indian Automobile Manufacturers, said. “The components industry will also invest $12 billion up to the end of the Automotive Mission Plan.” 

The Automotive Mission Plan is a 10-year road map prepared by the Indian government in 2006 to make India an automobile hub, raise the industry contribution to 10% of the gross domestic product from 5%, and provide additional employment to 25 million people. 

Car and motorcycle sales in India are setting records with rising incomes, cheap lending by banks and launch of new models such as Volkswagen’s Polo and Fiat’s Linea. Car sales rose 25% last year, the fastest in six years, to 1.95 mln and domestic motorcycle sales climbed 26% to 9.4 mln. Domestic passenger car sales increased 40% in April, despite price increases. The growth rate has hastened plans of many manufacturers such as Germany’s Volkswagen and France’s Renault. 

Daimler India Commercial Vehicles plans to invest Rs 44,000 mln in five years to make light, medium and heavy duty trucks at its 160-hectare plant in Oragadam, near Chennai. Tata Motors, maker of world’s cheapest Nano cars, will invest about Rs 80,000 mln. Toyota is putting up a second plant at its Bidadi complex in Karnataka at a cost of Rs 32,000 mln to produce the Etios, an India-friendly model with two versions—    (continued on next page)
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sedan and a hatchback. Hero Honda, the biggest motorcycle maker and Ashok Leyland-Nissan are planning new factories. 

“We believe in aggressive growth of the industry and are investing heavily both in creating new products as well as fresh capacity,” said Mr. Pawan Goenka, President (Farm & Auto division) at Mahindra. “M&M and its auto subsidiaries will invest Rs 50,000 mln in the next three years.” 

Car manufacturing capacity is set to rise to 5.7 mln units by 2015, according to consultants Ernst & Young. “The growth momentum in the industry will continue at least 10-15% compounded annual growth rate and the capacity build-up is not just for domestic but also export growth,” said Mr. Rakesh Batra, national leader, automotive sector, at Ernst & Young. 

Maruti, which hit peak capacity of 1 million units a year, is investing Rs 17,000 mln in a new plant which can produce 250,000 units by early 2011. The Indian unit of Japan’s Suzuki also exports from India.  But the current demand is making the top brass at the company that sells half the cars in India wonder whether the investments would be enough to meet the needs. Cars that used to be delivered in a day-or-two a few months ago, now have waiting periods which even run into months. “If the growth continues at this rate, we will certainly need to look at more capacity beyond the 250,000 unit new plant already announced,” said Mr. R.C. Bhargava, Chairman, Maruti Suzuki. 

While some expect higher interest rates in coming months to reduce the demand for automobiles, others believe that it may not impact much.  “With banks keen to lend and order books for auto companies full, we think it is difficult to see a slowdown in the auto space,” Goldman Sachs said in a note clients.  (The Economic Times: June 04, 2010)
DOMESTIC AIR TRAFFIC UP 22% IN MAY
The domestic airlines flew 4.79 mln passengers in May, an increase of almost 22 per cent over the number carried in the same period in the previous year.  The number of passengers flown in May is the highest reported in a month by the domestic industry during the calendar year. 

The latest data released by the Directorate General of Civil Aviation (DGCA) show that except for Kingfisher Airlines and Paramount, the other six airlines flew more passengers compared with the same period in the previous year. 

The industry reported a seat factor of over 77 per cent indicating that there were fewer empty seats on the aircraft being operated. While NACIL (I) reported a seat factor of 77.8 per cent, the low-cost airline IndiGo reported the highest seat factor of 92.3 per cent. The higher seat factor reported by the domestic industry was primarily due to the tourist season, the DGCA statement added. 

The data shows that during January-May, the airlines flew 20.83 mln passengers, an increase of 22 per cent over the 17.07 mln registered in the same period of the previous year  (The Hindu Business Line: June 16, 2010)
TELEPHONE USER BASE TOUCHES 653 MLN
The number of telephone subscribers in India increased to 653.92 million at the end of May-2010 from 638.05 million in April-2010, registering a growth rate of 2.49 per cent. With this, the overall tele-density in India reaches 55.38 per cent. 
(continued on next page)
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The wireless segment subscriber base (GSM, CDMA & FWP) increased from 601.22 million in April-2010 to 617.53 million at the end of May 2010, registering a growth of 2.71 per cent. Wireless tele-density stands at 52.30 per cent. The wire line subscriber base declined from 36.83 million in April-2010 to 36.39 million at the end of May-2010. BSNL/MTNL, two PSU operators, hold 84.32 per cent of the wire line market share. The overall wire line tele-density is 3.08 per cent. The total broadband subscriber base has increased from 9 million in April-2010 to 9.24 million in May 2010, a growth of 2.67 per cent. (The Hindu Business Line: June 29, 2010)
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SPICES EXPORT UP 7% IN 2009-10
Exports of Indian spices grew by seven per cent and touched 502,000 tonnes in 2009-10, crossing the threshold of 500,000 tonnes for the first time. Despite the economic slow down in the major consuming countries, spices exports have recorded an all time high in value and volume, Mr V.J. Kurian, Chairman of Spices Board said. 

Dollar realisation from spices exports grew by 0.5% to $ 1.17 billion last year. Spices exports have exceeded the targets in both volume and value. 

Value added products continued to dominate the exports basket with items such as spice oils and oleoresins along with mint products such as mint oils, menthol crystals and menthol powder contributing to 34% of the total export earnings. Chilly contributed 23% followed by cumin with 10%, turmeric seven per cent and pepper six per cent. 

Mr Kurian said the Indian spice and spice products reached more than 140 countries last year, led by US which accounted for 16 per cent, Malaysia with eight per cent, China with seven per cent, UAE with six per cent and UK five per cent. Export of cardamom small hit an all time high last year in both volume and value. 

Chilly was the largest spice item exported from India, accounting for 41% of the total volume and 23% of the value. Mandatory quality testing of chilly and chilly products has made Indian chilly more acceptable in the international markets and helped to achieve higher level of exports. Traditional buyers like Malaysia, Sri Lanka, Bangladesh and Indonesia were active in the market. 
Export of turmeric hit an all time high in terms of value this year. India is the largest turmeric exporter in the world and the increasing demand for medicinal and cosmetic purposes is expected to drive up demand in future. Major buyers were UAE (6,675 tonnes), Iran (4,225 tonnes), Bangladesh (4,120 tonnes), Malaysia (3,955 tonnes) and Japan (3,150 tonnes). 

The export of seed spices has shown an increase both in value and quantity. Export of seed spices like cumin, coriander and fennel recorded all time highs in terms of value during last year. Seed spices accounted for 29% of the total volume and 18% of the value of spices exports. The major export markets were Pakistan (10,700 tonnes), Malaysia (8985 tonnes), UAR (7175 tonnes) and Saudi Arabia (4200 tonnes). 

The export of processed spices such as curry powder, spice oils and oleorsins, mint products and spice powders accounted for 53% of the total value. During last year 14,300 tonnes of curry powder and blends were exported registering an increase of eight per cent in volume and 16% in value. 

The export of curry powder hit an all time high in both quantity and value. UK was the largest importer of Indian curry powder and spice blends and accounted for 22% or 3,100 tonnes, followed by Saudi Arabia (1,455 tonnes), UAE (1260 tonnes) and USA (1,200 tonnes). 

However, the economic slowdown in major importing destinations – the US and EU – has hit the exports of spice oils and oleoresins last year which registered a nominal decline to 6,750 tonnes. (The Hindu Business Line: June 21, 2010)
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L&T INFOTECH TO SET UP DEVELOPMENT CENTRE IN IRELAND

IT services company L&T Infotech said that it will set up a new development and maintenance centre in Belfast, Northern Ireland. 

The company, which has the backing of regional economic development agency Invest Northern Ireland, expects to create 85 new jobs in the next one year. 

“We see tremendous opportunities in providing leading companies in the UK and Europe with our world-class solutions and will be looking to grow our business rapidly in the coming years. This new centre will support both European and other global clients,” Mr Sudip Banerjee, Chief Executive Officer, L&T Infotech, said, in a media statement. (The Hindu Business Line: June 28, 2010)

RSB ACQUIRES 70% STAKE IN BELGIAN ENGINEERING FIRM
RSB Transmissions, engaged in manufacturing of automotive, construction and farm equipment, has acquired, through its Netherlands based arm, RSB Europe BV, 70 per cent stake in the Belgium based construction equipment aggregate manufacturer MSI (Mechanical Supplies International) for an undisclosed sum. 

RSB currently has 10 manufacturing plants spread over 7 locations in India and the USA. 

The Belgian company, situated in the city of Tessenderlo, manufactures heavy fabrication aggregates for excavators, off-highway machines and windmills which are similar to the products of RSB manufactured in its Jamshedpur, Dharwad and Chennai plants. 

A company release said, the acquisition of majority stake in MSI will provide immense synergy benefits to RSB and MSI as both companies have identical technology, process and machines. The Caterpillar Belgium and Caterpillar France are the major customers of MSI, just as Caterpillar India is one of the prime customers of RSB. 

Through this acquisition, RSB, which exports substantial heavy fabrications to Europe, can now have a front-end presence in Europe to consolidate and grow its exports. The heavy fabrications which were otherwise logistically impossible to ferry from India to Europe can now be offered by RSB – MSI combine, said the release. RSB-MSI association will also leverage each other’s capabilities and add new customers to their respective businesses both in the European and India geography.  (Business Standard: June 25, 2010)

RAMKY ENVIRO, GE ARM TEAM UP TO OFFER WATER TREATMENT SOLUTIONS

Ramky Enviro Engineers Ltd and GE Power & Water have signed an agreement, to work together and offer environment management solutions, including waste-water treatment and recycling. 

Under the agreement, the Hyderabad-based Ramky Enviro, part of the Ramky Group, will introduce the concept of mobile water treatment plants in the country. 

Ramky will utilise GE's ultra-filtration (UF) and membrane bio-reactor (MBR) technology to come up with waste-water treatment and recycling solutions for the industrial sector. 

The Managing Director of Ramky Enviro, Mr Raman Nanda, in a statement said, “This agreement with GE combines our strengths and capabilities in EPC and wastewater management, with GE's latest technological solutions. With the industry facing major challenges in managing water, together, we will be able to address some of the industry concerns.” 

(continued on next page)
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GE and Ramky have started collaborating on solutions for sectors such as pharmaceuticals, textiles, automotive, heavy metals and tanneries.  So far, they have set up effluent treatment plants (with MBR and UF technologies) and at several sites for Pharma Common Effluent Treatment Plant, Patancheru near here, NTC and the Volkswagen India plant at Pune. (The Hindu Business Line: June 08, 2010)
ALCATEL-LUCENT TO MAKE INDIA ITS GLOBAL SERVICES HEADQUARTERS
Franco-American telecom equipment maker Alcatel-Lucent looks to shifting its global services headquarters to India in a bid to leverage the market and resources available in India. The company will invest $500 million over the next three years in India if the global services unit is moved here. 

The Chief Executive Officer, Mr Ben Verwaayen, said that a final decision will be taken in the next few weeks. “This is a huge decision and it involves significant investments and bringing more people. India is clearly a key market for us and we are looking to drive our global services strategy from here. If you look to the competition you have to bring to the world market, its skills first, cost second and flexibility third. On all three counts, I think India has a great story to tell.” 

The global services headquarters would need about $500 million in investments over three years, Mr Verwaayen added. The company has already appointed Mr Vivek Mohan, Managing Director of Alcatel- Lucent India, as the head of its global services business. 

To support the services business, the company will also enhance its research and development capabilities in India. “Our global service operations are currently very scattered and we want to bring them together. Locating global services headquarters means hundreds and hundreds of jobs and high-end research and development,” Mr Verwaayen said. 

Other equipment vendors, including Nokia Siemens, have also shifted their managed services headquarters to India in a bid to drive down costs and efficiency. The move is being driven by cash-strapped operators who want to outsource network management rather than buy equipment, in a bid to cut costs. 

Alcatel-Lucent has two large managed services contracts with Bharti Airtel and Reliance Communications, apart from contracts it won recently from new operators, including Shyam Sistema and Uninor. The equipment maker is betting on demand from data-hungry devices such as Apple's iPhone to drive investment in mobile networks and turn around its fortunes. The company has declared losses in every quarter but two since 2006, when it was created by the merger of Alcatel SA and Lucent Technologies.  (The Hindu Business Line: June 21, 2010)
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